INTRODUCTION
Travel and tourism is to be considered as an important economic activity around the world and contributing directly and indirectly to the economies. According to UNWTO (World Tourism Organization), tourism sector played a significant role during last decade. Nowadays, tourism is to be considered as main stream of the business activities. Tourism is being developed as an organized sector, providing employment and contributing to economic growth. In all economies, tourism affects and creates utility in culture, education, transportation, infrastructure, communications, and health (Mohammed Al Yousif & Ahmed Al Bakr, 2017). According to UNWTO, tourism is "a set of activities carried out by a person traveling to a place outside his/ her usual environment for at least one night, but less than a year, and whose main purpose of travel is other than the exercise of an activity remunerated from within the place visited". Moving from one place to another place for at least one night but not more than a year for non-economic activities is to be considered tourism. There are three types of tourism, i.e. domestic tourism, inbound tourism and outbound tourism. In domestic tourism, traveler goes to visit another place/places within the country. In inbound tourism, travelers of other nations come to visit place/ places of the country for non-economic purposes. Outbound tourism considers the nationals moving outside of the country for visiting purposes. In Saudi Arabia, Makkah and Madinah are pilgrim places and as per Islamic provisions, visit of both places is necessary for all Muslims at least once in a whole life. In Saudi Arabia, most of the visitors are coming to visit only Makkah and Madinah. The potential growth of Saudi Tourism sector is lower than the average of world tourism sector. There is need to enhance the level of tourism in Saudi Arabia as the Saudi economy is based upon petroleum products and international demand and prices of products being down day by day. Shifting from Oil-based economy to Non-oil economy is very necessary to maintain or enhance GDP. At worldwide level, the Direct and Total contribution of travel and tourism to the GDP was USD 2,306.0 bln (3.1% of total GDP) and USD 7, 613.3 bln (10.2% of GDP) in 2016. All over the world, total employment directly provided by the travel and tourism sector in the year 2016 was 108,741,000 jobs amounted 3.6% of total employment. Travel and tourism sector of the world is providing totally 9.6% jobs. Apart from this, visitor exports generated USD 1,401.5 bln (6.6% of total exports) in 2016. There is 3.8%, 3.6% and 3.6% rise expected in the direct contribution, total contribution to GDP and level of employment in the year 2017 (Travel and tourism economic impact world 2017). At worldwide level in tourism sector, direct contribution, total contribution and employment level are expected to increase in future and contribute positively to the economies.
In Saudi Arabia, petroleum products contribute significantly to economic growth and development of the nation. As per Wikipedia, petroleum sector of Saudi Arabia contributes 92.5% of budget revenues, 55% of GDP, and 97% export earnings. Since last 70 years, according to Economic Research Department of Saudi Arabia, the oil prices increased by 9 times approximately. In Saudi Arabia, the Direct and Total contribution of travel and tourism to the GDP was SAR 78.8 bln (USD 21.0 bln -3.3% of total GDP) and SAR 244.6 bln (USD 65.2 bln -10.2% of GDP) in 2016. In Saudi Arabia, total employment provided by the travel and tourism sector in the year 2016 was 603,500 jobs which are 5.1% of total employment. Travel and tourism sector of Saudi Arabia is providing totally 9.7% jobs. Apart from this, visitors generated SAR 43.0 bln (USD 11.5 bln) which is 5.8% of total exports in 2016. There is 2.9%, 6.4% and 1.6 % rise expected in the direct contribution and total contribution to GDP and level of employment in the year 2017 (Travel and tourism economic impact, Saudi Arabia, 2017). In Saudi Arabia, tourism sector, direct contribution, total contributions to GDP and employment level are expected to increase in future and contribute positively to the economies. Saudi Arabia's tourism sector is contributing to GDP of the economy in all ways more than the average of world level tourism. In future, the world tourism sector is expecting 4%, 3.9%, 2.2% and 2.5% rise annually in direct contribution to GDP, total contribution to GDP, and direct employment total contribution in the year 2017. The tourism sector of Saudi Arabia is expecting 3.8%, 4.7%, 2.5% and 3% rise annually in direct contribution to GDP, total contribution to GDP, direct employment total contribution in the year 2017 (Estimates of Travel and tourism economic impact, Saudi Arabia, 2017).
In Saudi Arabia, there is need to focus on the visitors generated exports as it is 5.8% of total exports lower than the average of world tourism generated exports (6.6% of total exports). The rise expectancy of Tourism of Saudi Arabia is more than average of world tourism except direct contribution to GDP (as mentioned above). The direct contribution of tourism of Saudi Arabia should be encouraged to get equality of world level contribution of tourism towards GDP of Saudi Arabia. The contribution of travel and tourism sector of Saudi Arabia can be extended after exploring new dimensions of tourism. Alqahtani and Saba (2014) state that insufficient awareness, low positive consideration and poor advertisement, low transparency, multiple pric-ing system, ineffective and poor communication flow, misconception and no surety about the roles and responsibilities of authority are the main challenges facing the growth of the sector (tourism) in the country. This study suggests that the introduction of the social Customer Relation Management strategy will help to improve and maintain the relations of authority and public and help in designing, planning, execution and delivery of tourism services in the country. Mufeed (2014) advocated that government as well as airlines, hotels and travel agents have to work to develop and improve the infrastructure of various tourist places and to encourage foreigners to visit these places by providing best facilities and ease in attaining the visa for the foreigners. Aleidan (2017) indicates that Saudi Arabia has formulated and enforced a new tourism law to develop its tourism sector with special emphasis to open more international activities in the hotel industry; it will help tourism and ultimately Saudi economy. Damanhouri (2017) found that the friendly environment and supportive people, convenience in communication, restaurant and accommodation services and especially the government support to ensure that there is no lag in government activities for tourists, affect tourists positively. He further recommended in his study the following intercity and Makkah rail facility, government bus facility from haram to hotels of the tourists, easy availability of hospitals and dispensary, health and hygiene during hajj, recycling of ploy pack and bottles, etc. Tambo (2017) explained the necessity of positioning smart tourism and hospitality model for economic transformation in Saudi Arabia by building solid partnership and collaboration model holds great promises and opportunities to improve economy growth and Saudization programs in achieving the vision 2030's priorities and targets. Tambo further suggested tourism promotion and hospitality expansion and enabling environment, maintaining standards, professional ethics and best practices are needed to provide quality of services and innovative packages satisfaction of pilgrims and visitors. Alam and Malik (2016) stated in their study that government has to come up with policies for further development and tourism for the years to come. Mohammed Al Yousif, A.B.D. and Ahmed Al Bakr (2017) revealed that Saudi Arabia has been considering investment in the tourism industry very seriously as one of the primary methods for economic diversification. Further the authors stated that the Saudi tourism sector suffers from some structural issues, i.e. foreign workers in-tensively engage in construction and service activities that account for a significant part of the tourism industry and suggested increasing Saudi workers' productivity and encouraging small and medium sized enterprises (SMEs) in tourism sector. According to Alhowaish (2016) , given the fact that GCC countries have similar climate and natural resources, attracting international tourists may require some degree of specialization to offer unique services and activities. GCC policymakers intended to establish an intra-GCC tourism-oriented approach with the goal of enhancing GCC countries as a tourist destination. Policymakers should formulate their tourism policy based on country-specific comparative advantages, rather than competitive advantages. Ohlan (2017) found in his studies that government support forming new policies to help tourism and new talent in human resource capital is necessary for the development of tourism sector to contribute to economic development of the Indian economy. There is a positive relationship between tourism spending and economic growth in Saudi Arabia. The development of tourism sector will thus have a positive impact on the growth of the Saudi economy (Ageli & Moosa, 2013) . Satisfaction plays a vital role in the service sector and enhances the productivity of the business. Ali and Ratwani (2017) explained that consideration of special needs of the customers is necessary to enhance satisfaction level of customers in the service sector.
LITERATURE REVIEW
The main objective of the study is to analyze the tourism sector of Saudi Arabia post economic recession of the world economy and get the trend and reveal the negative performing economic activity to facilitate economic development. The following are the specific objectives for this analytical and secondary data based study.
To recognize trends of various activities of
components of Saudi Arabia's tourism sector.
2. To establish relationship between tourism revenue and the rest dependent components of Saudi Arabia's tourism sector.
3. To get negative performance of tourism sector and provide suggestions to assure tourism contribution to the GDP of Saudi Arabia.
RESEARCH PROBLEMS
Tourism industry is the main component for the service sector of any economy. In Saudi economy, the international demand for the petrochemical products is being down year by year. So, economy has to shift from the oil sector to other sectors. In Saudi Arabia, there is ample amount of potentials available in different industries of service sector. Tourism is the most pure service and a lot of scope is there in the tourism industry. However, no study is available revealing the trend of various economic activities and its depth analysis. Therefore, the present study focuses upon the various aspects of the facts and figures of tourism industry in Saudi Arabia. Hence, the study tries to get positive and negative performances of all the economic activities to provide suggestions for better performance.
RESEARCH METHODOLOGY
This research is based upon the secondary data obtained from the website of General Authority for Statistics of Saudi Arabia and SAMA (Saudi Arabian Monetary Authority). The tourism data are to be analyzed to get the trend and contribution to GDP of Saudi Arabia. The 2010 data of tourism sector are to be considered as base for this study. The fixed base index numbers are calculated to get the trend of all economic activity of the tourism sector. The average trend indices are calculated for each economic activity of all tourism sector components (Revenue, expenditure, compensation, employees -Saudi & Non-Saudi and establishments) of Saudi Arabia to know the average increment from 2010 to 2015.
The following formula is to be used in this analysis to get average trend indices which are based upon fixed base indices. Average trend indices are the base to calculate correlation ( ) r between the tourism revenue and rest components of tourism (Appendix 1) and to study the variability within a component of all economic activities. In tourism sector of Saudi Arabia, there are seven components considered for the study, i.e revenue, expenditures, compensation, employees, Saudi employees, non-Saudi employees and establishments (as it is available in GAS publication of tourism from 2010 to 2015). The correlation between all economic activities of revenue, expenditure of tourism sector and GDP of Saudi Arabia is calculated to know the effect of economic activities of tourism on the GDP of Saudi Arabia. Average of FBI (Fixed Base Indices) is calculated to get trends which reveals the average growth of each economic activity of all components of tourism sector in Saudi Arabia (trends available in Appendix 1 for each activity of all components). The average trends of each economic activity of all components are correlated with revenue to know the relationship between tourism revenue and other components of tourism sector. The average index numbers of all economic activities of tourism revenues and tourism expenditures are compared to know the negative performing activities relatively. The variability (coefficient of variation) of average trend indices of each economic activity is calculated to get the equality in incremental trend ( Table 1 ). The impact of tourism revenue and expenditure on GDP is studied to know the contribution to the economy of Saudi Arabia. Chain based index numbers of revenue, expenditures and GDP are calculated to study the contribution to and impact on GDP. To get the contribution or impact on GDP, correlation coefficients are to be calculated between revenue and GDP and expenditure and GDP (Tables 2 and 3 ).
Limitations of the study
This study is purely based upon secondary data obtained from websites of Saudi Arabia. Data available on General authority for statistics website are only for a limited period (2010 to 2015). The collection of primary information regarding the travel and tourism from the tourists and other concerning organizations is not easily available as the researcher does not belong to the Kingdom of Saudi Arabia. The results might be different or misleading due to no consideration of primary information, resulting in ambiguity defining the negativity of the economic activities of the different aspects of the concerned tourism sector.
Hypotheses of the study
The hypotheses of the study are as follows:
H1: There is no significant incremental difference between all the economic activities of tourism revenue of Saudi Arabia.
H2: There is no significant incremental difference between all the economic activities of tourism expenditure of Saudi Arabia.
H3: There is no significant incremental difference between all the economic activities of tourism compensation of Saudi Arabia.
H4: There is no significant incremental difference in the total employees engaged in all economic activities of the tourism sector of Saudi Arabia.
H5: There is no significant incremental difference in the non-Saudi employees engaged in all economic activities of the tourism sector of Saudi Arabia.
H6: There is no significant incremental difference in the Saudi employees engaged in all economic activities of the tourism sector of Saudi Arabia.
H7: There is no significant incremental difference in the establishments related to all economic activities of the tourism sector of Saudi Arabia.
H8: There is no significant difference between the proportionate raising of tourism revenue and GDP in Saudi Arabia.
H9: There is no significant difference between the proportionate raising of tourism expenditure and GDP in Saudi Arabia.
DATA INTERPRETATION AND ANALYSIS
From the above study it is clear that the coefficient variations of all economic activities of all components of tourism sector in Saudi Arabia are lesser than 1. So, there are no significant incremental differences between the all economic activities of all components of tourism sector in Saudi Arabia for the period 2010 to 2015. Hence, hypotheses1, 2, 3, 4, 5, 6, and 7 are accepted.
This reveals that all the economic activity have the same proportion contribution or existence in all components of tourism sector for the period 2010 to 2015.
From the above analysis it can be explained that the contribution of tourism revenue decreases from year to year. In 2010, tourism revenues' contribution in Saudi Arabian GDP was 5.67% and decreased by 12.70 % (4.95% contribution of revenue to Saudi GDP in 2015) in the year 2015. Although, the absolute amount of tourism revenue got increased by 11.60% since 2010, but there was 27.60% increment in the GDP of Saudi Arabia from the 2010 to 2015 (GDP, 1,975,543,000 thousands SR in 2010 and 2,520,802,000 thousands SR in 2015). GDP of Saudi Arabia is increasing more proportionately than Tourism revenue and the tourism revenue is losing its contribution year by year. For the period 2010 to 2015, the correlation coef- ficients between the absolute amounts of tourism revenue and GDP, chain base indices of tourism revenue and GDP are 0.95 and 0.15, respectively ( Table 2 ). It reveals the strong long-term positive relationship between tourism revenue and GDP, while short-term or yearly fluctuations of tourism revenue are not significant due to its contributing only around 5% to GDP. The coefficient of variation of tourism revenue and GDP in Saudi Arabia is 0.038 and 0.057, respectively (Appendix 2). It reveals that there is stagnation in the tourism revenue as compared to GDP.
Hypothesis 8 should be accepted.
However, there is a minute difference between the proportionate raising of tourism revenue and GDP of Saudi Arabia as per the coefficient variation of tourism revenue and GDP and increasing trend of tourism revenue and GDP in Saudi Arabia.
From the above analysis it can be explained that the tourism expenditure decreases every year, proportionately. In 2010, tourism expenditure in Saudi Arabian GDP was 2.69% and decreased by 13% (2.34% expenditure to Saudi GDP in 2015) in the year 2015. Although, the absolute amount of tourism expenditure got increased by 11% since 2010, but there was 27.60% increment in the GDP of Saudi Arabia as from 2010 (GDP, 1,975,543,000 thousands SR in 2010 and 2,520,802,000 thousands SR in 2015). GDP of Saudi Arabia is increasing more proportionately than Tourism expenditure and the tourism expenditure is decreasing year by year. For the period 2010 to 2015, the correlation coefficients between the absolute amounts of tourism expenditure and GDP, chain base indices of tourism revenue and GDP are 0.90 and 0.17, respectively ( Table 3 ). It reveals the strong long term positive relationship between tourism expenditure and GDP, while short-term or yearly fluctuations of tourism expenditure are not effecting significantly due to low amount of only around 2.5% equal to GDP. The coefficient of variation of tourism revenue and GDP of Saudi Arabia is 0.035 and 0.057, respectively (Appendix 2). It reveals there is stagnation in the tourism expenditure as compared to GDP.
Hypothesis 9 should be accepted.
However, there is a minute difference between the proportionate raising of tourism expenditure and GDP of Saudi Arabia as per the coefficient varia- tion of tourism expenditure and GDP and increasing trend of tourism expenditure and GDP in Saudi Arabia.
TREND ANALYSIS OF EACH ECONOMIC ACTIVITY OF ALL COMPONENTS OF TOURISM SECTOR IN SAUDI ARABIA
From the analysis of average fixed base index numbers of each activity of the tourism sector it can be explained that some revenue activities are performing positively compared with related expenditure of the same activity. Inland passenger water transport, short-term accommodation activities, other sports activities, other amusement and recreation activities n.e.c., renting and leasing of recreational and sports goods are performing positively and their average trend is more increasing than relative expenditures of economic activity. Rest economic activities of the tourism sector revenues of the Kingdom are either performing negatively or equal to the related expenditure of tourism revenue (Appendix 1). So, it is critical to control all the expenditures and increase in the revenues of all economic activities but specially focusing upon passenger rail transport interurban, urban and sub-urban passenger land transport, other passenger land transport, passenger air transport, other accommodation, beverage serving activities, real estate activities on a fee or contract basis, creative arts and entertainment activities, operation of sports facilities, activities of amusement parks and theme parks (Appendix 1). The employees engaged in tourism activities are increased in all economic activities by more than 20% on an average of 2010 to 2015. This indicates that tourism is playing a vital role in providing jobs in all economic activities (Appendix 1). The non-Saudi and Saudi employees increased by 22.05% and 8.64% in passenger rail transport, interurban economic activities significantly and rest economic activities are evident of a normal increment. The all establishments of tourism sector noted growth and development except passenger rail transport, interurban and inland passenger water transport. The compensation of the employ-ees is increasing normally in all economic activities. But, only in passenger rail transport, interurban activity of compensation increases by 18% in the period 2010-2015 (Appendix 1). The long-term correlation between tourism revenue and all the economic activities is strongly positive (Appendix 1) revealing the direct effect of all components of tourism on tourism revenue.
RESULTS OF THE STUDY
From the above analysis of all economic activities of all components of tourism sector it can be concluded that all the economic activities contribute equal proportion every year or in all components of the Tourism sector for the period 2010 to 2015. GDP of Saudi Arabia is increasing more proportionately than Tourism revenue and the tourism revenue is losing its contribution in GDP year by year. Although, there is a minute difference between the proportionate raising of tourism revenue and GDP in Saudi Arabia (as per the coefficient variation of tourism revenue and GDP and increasing trend of tourism revenue and GDP of Saudi Arabia). GDP of Saudi Arabia is increasing more proportionately than tourism expenditure and the tourism expenditure is decreasing year by year. There is a minute difference between the proportionate raising of tourism expenditure and GDP of Saudi Arabia as per the coefficient variation of tourism expenditure and GDP and increasing trend of tourism expenditure and GDP of Saudi Arabia. This is a good indication that tourism of Saudi Arabia is utilizing its resources very well to maximize revenue from all economic activities and comparatively controlling over the expenditures. The trend of average amount of all components, i.e. inland passenger water transport, short-term accommodation activities, other sports activities, other amusement and recreation activities n.e.c., renting and leasing of recreational and sports goods are performing positively and their average trend is more increasing than relative expenditure of economic activity and remaining economic activities of tourism revenue performances are lower than expenditure, i.e. passenger rail transport -interurban, urban and sub-urban passenger land transport, other passenger land transport, passenger air transport, other accommodation, beverage serving activities, real estate activities on a fee or contract basis, creative arts and entertainment activities, operation of sports facilities, activities of amusement parks and theme parks (Appendix 1). Compensation for tourism sector economic activity is increasing rapidly as compared to compensation for rest activities of tourism sector (Appendix 1).
On an average, tourism sector employees increased by 20% from 2010 to 2015. The average increment of Saudi employees engaged in passenger rail transport, interurban increased rapidly than Saudi employees engaged in other activities of tourism or non-Saudi employees engaged in all activities of tourism in Saudi Arabia. The all establishments of tourism increased by 5% approximately (on an average for the period 2010 to 2015) except passenger rail transport, interurban and inland passenger water transport (Appendix 1).
DISCUSSION
As the tourism revenue is losing its contribution proportionately to GDP (Table 2) , some efforts by decision makers are required to boost the level of tourism revenue. For instance, governments should build the required infrastructure such as hotels, services and roads. They can also modify existing infrastructures (Krapf, 1961) . To make more revenue generated, tourism sector has to attract tourists from developed countries to obtain hard currency and it will increase the level of revenue. Making relationship with other countries is another step to improve the level of inbound tourism (Timothy, 2002) . Normally, there are some other factors existing in tourism sector of Saudi Arabia, which might be negative for the tourism sector development. Alqahtani and Saba (2014) suggest the introduction of the social Customer Relation Management (CRM) strategy, which will help to improve and maintain the relations of authority and public and help in designing, planning, execution and delivery of tourism services in the country. To boost the level of inbound tourism, there should be some attractive offers for the foreign visitors, especially in Makkah and Madinah. In making world class tourism, promotion of tourism and hospitality expansion and enabling environment, maintaining standards, professional ethics and best practices are very necessary. The workforce involved in tourism activity should be well trained and skilled and governing of the tourism activities should be well managed to avoid any inconvenience to the visitors, who are coming from different places (Tambo, 2017) . The internet connectivity is another factor that connects tourists with their family and friends. So, there is need to enhance the level of tourism by providing world class services and facilities to the visitors who are coming from different countries for visiting purposes. In this regard, new internet connectivity technologies WiFi, WiMax etc., are necessary to feel them connected round the clock (Al-Khalidi & Kuppuswamy, 2014).
CONCLUSION
This analysis of tourism sector of Kingdom of Saudi Arabia observed that there is revenue of tourism losing its proportion in the GDP. The control is needed over all expenditures to enhance the level of all revenues to make more margin, but intensive focus is required on passenger rail transport interurban, urban and sub-urban passenger land transport, other passenger land transport, passenger air transport, other accommodation, beverage serving activities, real estate activities on a fee or contract basis, creative, arts and entertainment activities, operation of sports facilities, activities of amusement parks and theme parks. To enhance the level of tourism revenue, government has to provide the world class facility to attract the visitors from the developed countries to get hard currency. The tourism authority of Saudi Arabia can develop new tourist spots and allow inbound tourists to visit such spots under the Shariah and Kingdom rules. Government has to focus upon developing passenger rail transport and means of transport to connect all the tourist spots to provide easy conveyance. Above all, government has to focus upon improving and developing tourism sector by helping the government and private organizations that are engaged directly or indirectly in providing services to the domestic and inbound tourists. Makkah and Madinah are the world known holy places for the Muslims. Other tour-ist spots should be developed under the Shariah rules and rules of the Kingdom to attract visitors from all around the world. Except all, tourism sector has to focus upon easy availability of net connectivity facility, i.e. WiFi and WiMax etc., and well trained staff engaged in tourism hospitality to enhance the level of tourism. This analysis is purely based upon secondary data obtained from the websites of GAS (General Authority for Statistics) and SAMA (Saudi Arabian Monetary Authority) of Saudi Arabia. So, there is scope for the further research to get the opinion from the domestic and inbound tourists about the available services and facilities and their expectations to make tourism industry of Saudi Arabia more successful.
APPENDIX 1.
Correlation between average fixed base index numbers of revenue and other components and relatively negative and positive performing economic activities in Saudi Arabia tourism sector Note: The average fixed index numbers are calculated from the data available on website of GAS of KSA for the period 2010-2015. The positive trends reflecting index numbers are in bold and italic while negatives are in bold only).
